Abstract

Mega event successes are considerably dependant on the host community’s support, even if its planning and development allow little input from local residents. This study examines the use of a structural model to access key factors of residents’ perceptions for the 2012 London Olympics. The findings reveal that community support is influenced by perceptions of the positive and negative impacts, and community participation. They also indicate the importance of the Olympics’ perceived positive and negative impacts, whilst the willingness of support is directly and indirectly connected with the community’s participation in decision making. Moreover, the study presents the extent of perceived impacts and community participation to local support through the use of a model. Finally, it discusses theoretical and managerial aspects for mega event planning and development.
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1.1 Introduction

Mega events are one of the more perceptible contributors that influence tourism growth, whilst tourism is the leading growth sector in international service trade (Fourie & Gallego, 2011). Recently, mega events (e.g., Olympic Games, World Expos) are locomotives for tourism development in general, and collaborative tourism development in particular, within the hosting area (Lamberti, Noci, Guo, & Zhu, 2011; Lee, Kang, Long, & Reisinger, 2008). As Deccio and Baloglu (2002) perceive, large-scale events such as the Olympics have impacted long-term tourism to the host country, and have improved the locals’ quality of life. Still, mega event decision making and planning involves a predominantly political planning approach, which allows little input from local residents (Roche, 1994), whilst the more democratic approach to mega event planning is surely more difficult to implement. As a result, countries adopt it less frequently, or adopt it in name only (Haxton, 1999).

The body of literature includes several studies focusing on locals’ perceptions towards the impacts of mega events (Lorde, Greenidge, & Devonish, 2011; Ritchie, Shipway, & Cleeve, 2009) and residents’ support according to perceived positive and negative impacts (Gursoy & Kendall, 2006; Zhou & Ap, 2009). Grant (2004) suggests that with a carefully crafted and reflexive process of tourism planning, stakeholders and residents can have a profound influence in decision making. Still, the extent that community participation can affect the overall support of mega events is limited. In addition, scholars perceive the Olympics as the world’s largest peacetime event, with substantial economic, social, political and other benefits for the host nation, region and city (Toohey & Veal, 2000). Considering the far greater extent of Olympics towards other mega events also in terms of their size, their target markets, the promotion, advertising and exposure in mass media and their overall impact on local communities (Getz, 2008), creates the need of further investigation for the importance of locals’ perceptions in decision making.
This paper examines the extent that community participation and perceived impacts affect the residents’ support in mega events, and more specifically, the Olympic Games. Through the creation of a structural model, it demonstrates the influential extent of community participation and the impact on community support in the London Olympics. Whilst several studies discuss the locals’ support on mega events and development towards positive and negative impacts (Gursoy & Kendall, 2006; Nunkoo & Ramkissoon, 2011), this study’s contribution is based on the correlation of community participation and impacts towards the residents’ support, whilst its main contribution relates to the inclusion of the community participation construct in the model. It further contributes to the literature through the investigation of residents’ participation in decision making focusing on the Olympics.
2.1 The proposed model

Many researchers (Gursoy, Chi, & Dyer, 2010; Lee et al., 2010; Nunkoo & Ramkissoon, 2011) perceive Social Exchange Theory (SET) as one of the most widely used frameworks by researchers attempting to study community. SET is “a general sociological theory concerned with understanding the exchange of resources between individuals and groups in an interaction situation” (Ap, 1992, p. 668). In tourism, SET implies that the support of locals is based on their evaluations of the costs and benefits resulting from the industry (Andereck, Valentine, Knopf, & Vogt, 2005). In a theoretical perspective, residents who view large scale tourism projects as contributory support the process when they perceive that benefits / rewards exceed costs (Turner, 1986), but these perceptions of potential impacts depend on how people evaluate the exchange in which they are involved (Gursoy & Kendall, 2006).

Reid, Mair and George (2004, p. 624) suggest that “tourism-dominated communities should plan their evolution more systematically, thereby taking into account residents’ attitudes and perceptions about its growth at the outset”. Other authors such as Lewis (1998) and Latkova and Vogt (2012) perceive that communities can undertake planning participation in an effort to offset some of the more negative impacts, and important strides have been made toward understanding this process. Even if SET remains one of the most acceptable frameworks to study community support (Gursoy & Rutherford, 2004), some question its predictive power (Nunkoo & Gursoy, 2012). As Nunkoo and Ramkisson (2011, p. 966) suggest, “tests of the SET, as well as its application by researchers investigating residents’ attitudes have been based on an incomplete specified set of ideas, leaving out important theoretical constructs relevant to the theory”, thus it requires adequate integration in research on community responses to tourism.

Figure 1 presents this study’s test model, having its theoretical basis in SET and building on previous research. It suggests that mega events support (with special reference to the London Olympics) is influenced by the extent of community participation and the perceived positive and negative impacts. The model further indicates that the potential costs and benefits can operate as a moderator towards community participation and final support from the locals. The model discussion works in reverse beginning with the ultimate dependent variable and ends with the exogenous variables.
Please input (Figure 1)
3.1 Mega events and residents’ support
When a destination hosts a mega event like the Olympic Games it requires considerable investment of human, financial and physical resources from host communities (Haxton, 1999). Considering that local community support to the development of such an event is an important factor for its overall success, “a lack of coordination and cohesion within the host community can turn the planning process into a highly charged political and social exercise” (Gursoy & Kendall, 2006, p. 605). Residents who consider tourism as valuable and believe that benefits exceed the costs will be inclined to enter the exchange and consequently support the developmental process (Ap, 1992). As mentioned above, studies using SET test the relationships towards positive/negative impacts and support (Nunkoo & Ramkissoon, 2011). These studies suggest that “positive attitudes to tourism are usually accompanied by higher level of support for the industry, whilst negative attitudes lead to lower support” (Nunkoo & Gursoy, 2012, p. 246). As French and Disher (1997) indicate, even before submitting a bid for hosting an event, organisers and decision makers should solicit several community groups and promote host community involvement. All stakeholder involvement and support is critical, irrespective of their previous attitudes (Gursoy & Kendall, 2006). This explains the importance for investors and organisers to consider the locals’ perspectives and also involve them in decision making through a community participation processes.

3.2 Hypothetical Constructs

Community Participation: Scholars widely argue and support that host community participation in tourism development is advantageous in terms of sustainability and effectiveness of the implemented developmental policies (Lamberti et al., 2011).
Reid et al. (2004, p. 624) suggest that “tourism-dominated/interested communities should plan their evolution more systematically, thereby taking into account residents’ attitudes and perceptions about its growth at the outset”. According to Tosun (2002), the decision makers need to carefully introduce deliberate measures to enable indigenous people to take advantages of the opportunities brought by tourism or else the industry might lose host communities’ support in a very gradual manner that may then threaten the future development. This indicates the reason why “for any type of community development project, communities should be actively involved in the participation process, rather than only looking at the final outcome of community development projects” (Schulenkorf, 2010, p. 3).

In terms of mega events, a huge amount of demand for financial and non-financial resources and the direct and indirect involvement of all community members in their preparation and provision, represent a sufficient context in which to encourage stakeholder collaboration in tourism development (Lee et al., 2008). Moreover, internationally oriented mega events target the international community for a country’s branding purpose, whilst they also aim at the internal audience in order to legitimise the ruling leadership (Chen, in press). The potential impact of mega events encourages the stakeholders to cooperate, overcoming the beneficial asymmetry that has hindered through time the diffusion of collaborative planning and community participation (Jamal & Getz, 1999; Lamberti et al., 2011). Based on the empirical discussion from the literature, this study has developed the following hypothesis: 
Hypothesis 1: There is an existence of a direct relationship towards community participation and the support for hosting the London Olympics.
In order for the host community to achieve the desired positive outcomes of participatory projects, it must encourage people to work with each other, and develop a network in which everyone can contribute (Ife, 1995). On the other hand, there are always people in a community who do not care about social projects, whilst there are others who do not have the time to participate (Creighton, 1995). Nevertheless, the appropriate integration of locals into joint projects developed in the community has shown to contribute to increased dedication of individuals and groups (Kenny, 1999), and also increase the residents’ support for further development and acceptance of positive impacts (Schulenkorf, 2010). On the contrary, the residents’ support is likely to be affected by the perceived negative impacts (Kitnuntaviwat & Tang, 2008). The lack of community participation may lead to the lack of support and, as a result, to the increase of negative perspectives for further development, something which is of great importance since the success of tourism and events requires the host community’s support (Gursoy & Rutherford, 2004).The discussion has led to the development of the following hypotheses:
Hypothesis 2: There is an existence of direct relationship towards community participation and perceived benefits from the Olympics.
Hypothesis 3: There is an existence of direct relationship towards community participation and perceived costs from the Olympics.
Perceived Positive Tourism Impacts: Residents and stakeholders share positive perceptions of the economic benefits of tourism (Holden, 2010). The improvement of the local economy through tourism (Gursoy & Ratherford, 2004) contributes considerably to income and standard of living (Milman & Pizam, 1988), and creates investments and business development (Dyer, Gursoy, Sharma, & Carter, 2007), thus the economic impacts of tourism are the most valued elements for the host community (Nunkoo & Gursoy, 2012). Dealing with culture and society, tourism provides considerable opportunities for cultural exchanges towards hosts and guests (Besculides, Lee, & McCormick, 2002), develops the potential of locals’ entertainment (Andereck & Nyaupane, 2011), creates flexible working patterns (Crompton and Sanderson, 1990), leads to heightened self esteem (Stronza & Gordillo, 2008), improves the perceived quality of security through policing (Pizam, 1978) and promotes cultural activities (Dyer et al., 2007). In terms of mega events, locals usually support them because among the previously mentioned beneficial impacts they have a lasting effect on tourism to the local community (Kang & Perdue, 1994), increase the international publicity, recognition, and destination brand name (Jeong & Faulkner, 1996) and attract considerable attention to the locality (Deccio & Baloglu, 2002). These findings lead to the following hypothesis:
Hypothesis 4: There is an existence of a direct positive relationship towards the perceived beneficial impacts and the support for hosting the London Olympics.
Perceived Negative Tourism Impacts: Despite the perceived beneficial impacts of tourism, locals consider several negative effects coming from tourism development. Economically, these include the increased price of goods, services, land and property (Nunkoo & Ramkissoon, 2011), and the lack of economic diversification (Jackson & Inbarakan, 2006). In terms of culture and society, the costs of tourism deal with the increase of prostitution in the destination (Dyer et al., 2007; Nunkoo & Ramkissoon, 2011), vandalism, pressure on local services, change of local culture (Dyer et al., 2007), psychological tension (Andereck et al., 2005) and the contribution to crime and substance abuse (Andereck & Nyaupane, 2011). Environmentally, the perceived negative impacts include the destruction of cultural and historical resources (Nepal, 2008) and natural environment, increased environmental pollution (Nunkoo & Ramkissoon, 2011), more litter and the creation of traffic congestion and overcrowding (Dyer et al., 2007). Dealing with mega events, the perceived costs include the negative reactions from existing enterprises (Ritchie, 1984), the mismanagement of public funds by organisers that potentially deepens the negative economic impacts (Deccio & Baloglu, 2002) and the increase in local taxes to finance the facilities required to host the event (Gursoy & Kendall, 2006). Several studies indicate that the perceived costs from residents are negatively related to their support for tourism development (i.e., Gursoy & Rutherford, 2004; Gursoy et al., 2010; Nunkoo & Gursoy, 2012; Nunkoo & Ramkissoon, 2011), whilst some others consider this relationship towards the two constructs as insignificant (Dyer et al., 2007; Gursoy & Kendall, 2006). Evaluating these findings, the author developed the following hypothesis:
Hypothesis 5: There is an existence of a direct negative relationship towards the perceived beneficial impacts and the support for hosting the London Olympics.
4.1 Research methodology

4.2 Characteristics

The author developed a questionnaire with 18 statements about community participation, evaluation of overall (positive / negative) impacts and community support on the Olympics. On the basis of the literature review and research framework, the questionnaire comprises five parts: (1) community participation [seven statements], (2) perceived costs of the Olympics [four statements], (3) perceived benefits of the Olympics [four statements], (4) community support for the Olympics [three statements] and (5) demographic characteristics of residents [gender, age, location of residence]. The author adopted statements dealing with community participation from Reid et al.’s (2004) study on community tourism planning. He adopted the other eleven statements from Gursoy and Kendall’s (2006) study on locals’ support in mega events. The latent measures used multiple-item measurement scales with seven-point Likert-type response formats, which respondents rated from 1 (“strongly disagree”) to 7 (“strongly agree”).

The research focused on adult London residents living in the city for at least the last three years, thus ensuring their experience on the event’s impacts and also the potential for their involvement in community participation processes. The author conducted the research during June 2012, just a month before the opening of the Games. The author selected respondents through a purposive sampling method at eight major train stations in London. According to The Independent (2012) the busiest train stations for 2010/2011 in the UK were all in London. These were Waterloo, Victoria, London Liverpool Street, London Bridge, Charing Cross, Euston, Paddington and King’s Cross. The train stations are located in different areas of London, all having an obvious significance for transporting the tourists and attendants of the 2012 Olympics. 
4.3 Sample determination and collection

Appropriate representation was a fundamental criterion in order to determine the sample amount. According Sevgin, Peristianis and Warner (1996), when there are unknown population proportions, the researcher should choose a conservative response format of 50 / 50 per cent, (meaning the assumption that 50 per cent of the respondents have negative perceptions, and 50 per cent have not) to determine the sample size. The author selected at least 95 per cent confidence and 5 per cent sampling error. The sample size is:
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The calculation of the sampling size is independent of the total population size, hence the sampling size determines the error (Aaker & Day, 1990). The author approached 100 residents in each train station. Of the 800 approached residents, 447 completed the questionnaire (response rate: 55.88 per cent). The statistical error for the sample population reached 4.6 per cent.

4.4 Data analysis

To analyse the collected data, the author used the Statistical Program for Social Sciences (SPSS, 17.0). For descriptive statistics the analysis used means, distributions and standard deviation. There is also an elaboration of data through factor analysis. According to Zhang, Ye, Law and Li (2010, p. 697), “regression analysis is widely used to find the relationship between a set of independent variables and a dependent variable and to explore the form of the relationships”. This study uses multiple regression for investigating the influential extent of community participation and impacts’ constructs to the support of the Olympics, and the relationships towards community participation and overall costs and benefits.

The indication of statistical significance is at the 0.05 level of confidence. For the research findings’ contradiction and presentation, the author used cross tabulations. 
5.1 Research findings

5.1.1 Profile of the respondents
The sample consists of 447 people. Towards gender, 208 were men (46.5 per cent) and 239 were women (53.5 per cent). Dealing with age, 157 respondents (35.1 per cent) were between 18 and 35 years old, 185 people (41.4 per cent) were between 36 and 50 years old and 105 respondents (23.5 per cent) were over 50 years old. The distribution of respondents according to their area of residence was fairly good since 131 of them (29.3 per cent) were living in the northern parts of London, 115 in the southern areas (25.7 per cent), 108 in eastern London (24.2 per cent) and the remaining 93 respondents (20.8 per cent) in western London areas.
5.1.2 Data analysis 

According to descriptive analysis, in the statements focusing on community participation, the respondents have considerably neutral trends on the aspects of a clear process of solving problems as they arise (mean: 4.64), that residents are in agreement on how the Olympic Games are developed (mean: 4.77) and that most residents will be willing to attend a community meeting to discuss an important tourism issue for the Olympics (mean: 4.87). On the other hand, the locals perceive that every Londoner needs to be involved in further tourism development through the Olympics (mean: 5.65), and seem more than willing to help for the success of the Games (mean: 6.02). In terms of impacts, the overall agreements in perceived costs are considerably lower than those dealing with the perceived benefits. Finally, the locals support is unquestionable as expressed in all three relevant statements.
Please input (Table 1)
Concerning factor analysis, there was an effort to focus on the important components of the research. Thus, for higher coefficience, absolute values for less than .4 were suppressed. The correlation matrix has revealed numbers larger than .4 over numerous statements. The KMO – Bartlett’s tested 0.753 (higher than the minimum requested 0.6 for further analysis), whilst statistical significance also existed (.000). The author also performed exploratory factor analysis with varimax rotation to establish validity in the examined variables. The loadings were reasonably high.
Please input (Table 2)
The examination of the above components revealed that the total R2 = 29.2 per cent. The relatively low degree indicates the necessity for further research introducing more areas of investigation. Regression analysis was statistically significant according to ANOVA (Sig.=.000). All three components produced statistical significance: community participation (Sig.= .046), perceived positive impacts (Sig.=.000) and perceived negative impacts (Sig.=.002). The standardised coefficients confirmed that the primary factor affecting residents’ support on the Olympics was the perceived benefits of the Olympics (β=.287), followed by the reverse outcome of the perceived costs (β=-.253) and the community participation (β=.135).
Moreover, the research findings indicated a relatively low mediating influence of the above components, but still important for the influential impact community participation has on the perceived impacts. The higher moderating influence is community participation with perceived benefits (β=.248; Sig.=.000), and the lower one is community participation with perceived costs (β=.163; Sig.=.003). As the results indicate, the influential factor of community participation towards impacts (in both, benefits and costs) is higher that the direct one in community support of the mega event.

Please input (Figure 2)
The research model partially explains the study’s endogenous variables: perceived benefits (R2=.247) and perceived costs (R2=.230), whilst community participation is an independent variable in the model and is not influenced by any other variables. The results suggest that this model is a relatively sufficient method to evaluate the importance of the examined factors affecting community support in mega events with special reference to the Olympics.
5.2 Discussion

The findings clearly indicate that Londoners provide great support for the 2012 Olympics, focusing on their success and the beneficial impacts they will have for both the destination and its residents. The research also confirms this support through the considerably higher proportion of the perceived positive impacts in comparison with the perceived negative impacts, also in agreement with previous studies such as Turner (1986), Ap (1992), Andereck et al. (2005), Gursoy and Kendall (2006), and Nunkoo and Gursoy (2012). The exceptionally high agreeable trends dealing with the willingness of locals to help for the success of the Olympics (CP7), their need for involvement in further tourism development through the Olympics (CP6) and their willingness to participate in further tourism decision making for the Olympics (CP4), reveal a vibrant community that wants to have the highest possible participation in further development and considerable involvement in the decision process.
Directly, even if community participation influences the community support in mega events and generally in tourism, this extent is not big. On the other hand, its influence to the perceptions of positive and negative impacts is higher, whilst these perspectives determine the locals’ final stance. More importantly, since community participation has a positive stance and locals highly appreciate this opportunity, the influence on the perceived benefits is much higher than this in the perceived costs.
Since decision making and planning of mega events allows little input from local residents (Roche, 1994), and considering the importance of community participation to the residents’ final support, the decision makers need to increase the potential of locals’ involvement to the planning process. Even in London, the Olympics, according to the findings, in terms of community participation, the lowest respondent trends have occurred to the statements focusing on the clear process of solving problems as they arise (CP1), and the agreement of residents on how the Olympics have developed (CP3). Decision makers still have much to do for planning and development involvement widening to more stakeholder groups. As Byrd,  Bosley and Dronberger (2009, p. 695) suggest, “stakeholder theory and ideals indicate that all stakeholder groups should be involved in tourism development”, something which the research findings also confirmed.

Mega event organisers also have to consider local involvement during the post-event period. The host community’s support can continue after the event and can strengthen through higher participation. The findings also confirm this aspect, since a high respondent rate expressed a favourable attitude for further tourism development through the Olympics (CP2). Results also showed that respondents indicate a highly positive perceived influence of the Olympics, especially in terms of economy, society and culture (PB1; PB2; PB3) and their connection with the unquestionable influence of community participation to the perceived benefits. As the local community is engaged in decision processes for further planning and development, the more likely it will achieve higher local involvement and satisfaction, better post-use of event infrastructure, and greater potential for organising successful events in the future.
6.1 Conclusion

Local participation in mega event decision making is significantly important for the success of the events and further tourism development and planning. Even if the community participation’s direct influence for the final support is not very high, its influential extent through the mega event’s perceived benefits and costs is crucial for the determination of the final output of community perceptions. The host population is willing to support further tourism development and organise mega events, and also contribute to their success, something that can be ensured to a great extent through its participation in decision making in further planning processes.
The contribution of this article focuses on the community’s support and the importance of the expected benefits and costs. It correlates community participation and impacts towards the residents’ support, and reveals its importance for the perceptions’ formulation in perceived impacts. This article also contributes to the theoretical domain through the investigation of residents’ participation in decision making, focusing on the Olympics, and explaining locals’ support to mega events even if, by its nature, the community’s participatory extent is limited (Haxton, 1999).
Despite the research contribution, there are limitations. First, one must implement carefully the general nature of the research since some issues such as the destination brand name (exceptionally strong in the case of London), national economic and business environment and the local community’s societal and cultural background can produce different outcomes. Second, the research did not examine aspects such as tourist perceptions and the local tourism and hospitality industry’s involvement in decision making. Thus, one should interpret the research findings with caution. 

Researchers expect that the effects of the successful organisation of London will be significant, at least in the near future. Under this perspective, it would be useful if one could repeat this research after the Olympics to examine the variation of locals’ perceptions in the post-Olympic period. Also, further research into tourism and hospitality enterprises in London in accordance with their role and involvement with Olympic decision making would be useful. Finally, it would be interesting to evaluate the respondents’ individual characteristics and examine the variation of perceptions towards them. Such analysis could provide a more complete understanding for the formulation of locals’ perspectives and opinions regarding mega events. 

References

Aaker, D., & Day, G. (1990). Marketing research. New York: Wiley. 

Andereck, K.L., & Nyaupane, G.P. (2011). Exploring the nature of tourism and quality of life perceptions among residents. Journal of Travel Research, 50(3), 248–260.

Andereck, K.L., Valentine, K.M., Knopf, R.C., & Vogt, C.A. (2005). Residents’ perceptions of community tourism impacts. Annals of Tourism Research, 32(4), 1056–1076.

Ap, J. (1992). Residents’ perceptions on tourism impacts. Annals of Tourism Research, 19(4), 665–690.

Besculides, A., Lee, M.E., & McCormick, P.J. (2002). Residents’ perceptions of the cultural benefits of tourism. Annals of Tourism Research, 29(2), 303–319.

Byrd, E., Bosley, H., & Dronberger, M. (2009). Comparisons of stakeholder perceptions of tourism impacts in rural eastern North Carolina. Tourism Management, 30(5), 693–703.

Chen, N. (in press). Branding national images: The 2008 Beijing summer Olympics, 2010 Shngai World Expo, and 2010 Guangzhou Asian games. Public Relations Review, article in press.

Creighton, J.L. (1995). Trends in the field of public participation in the United States. Interact: The Journal of Public Participation, 1(1), 7–23.

Crompton, R., & Sanderson, K. (1990). Gendered jobs and social change. London: Unwin Hyman.

Deccio, C., & Baloglu, S. (2002). Nonhost community resident reactions to the 2002 winter Olympics: The spillover impacts. Journal of Travel Research, 41(1), 46–56. 

Dyer, P., Gursoy, D., Sharma, B., & Carter, J. (2007). Structural modeling of resident perceptions of tourism and associated development on the Sunshine Coast, Australia. Tourism Management, 28(2), 409–422.

Fourie, J., & Gallego, M.S. (2011). The impact of Mega-sport events on tourism arrivals. Tourism Management, 32(6), 1364–1370. 

French, S., & Disher, M. (1997). Atlanta and the Olympics: A One-year retrospective. Journal of the American Planning Association, 63(3), 379–392.

Getz, D. (2008). Event tourism: Definition, evolution, and research. Tourism Management, 29(3), 403–428.
Grant, M. (2004). Innovation in tourism planning process: Action learning to support a coalition of stakeholders for sustainability. Tourism and Hospitality Planning and Development, 1(3), 219–237.
Gursoy, D., & Kendall, K.W. (2006). Hosting mega events: Modelling locals support. Annals of Tourism Research, 33(3), 603–623.

Gursoy, D., & Rutherford, D. (2004). Host attitudes toward tourism: An improved structural modelling approach. Annals of Tourism Research, 31(3), 495–516.

Gursoy, D., Chi, C.G., & Dyer, P. (2010). Local’s attitudes toward mass and alternative tourism: The case of Sunshine Coast, Australia. Journal of Travel Research, 49(3), 381–394.

Haxton, P. (1999). Community involvement and the Olympic games: A Review of related research. 7th International Post Graduate Seminar on Olympic Studies, Greece.

Ife, J.W. (1995). Community development: Creating community alternatives—vision, analysis and practice. Melbourne: Longman Australia.
Holden, A. (2010). Exploring stakeholders’ perceptions of sustainable tourism development in the Annapurna conservation area: Issues and challenge. Tourism and Hospitality Planning and Development, 7(4), 337–351.
Jackson, M.S., & Inbarakan, R.J. (2006). Evaluating residents’ attitudes and intentions to act toward tourism development in regional Victoria, Australia. International Journal of Tourism Research, 8(5), 355–366.

Jamal, B.T., & Getz, D. (1999). Community roundtables for tourism-related conflicts: The dialectics of consensus and process structures. Journal of Sustainable Tourism, 7(3), 356–378.

Jeong, G., & Faulkner, B. (1996). Resident perceptions of mega-event impacts: The Taejon international exposition case. Festival Management & Event Tourism, 4(1), 3–11.

Kang, Y., & Perdue, R. (1994). Long-term impact of a mega-event on international tourism to the host country: A conceptual model and the case of the 1988 Seoul Olympics. Journal of International Consumer Marketing, 6, 205–226.

Kenny, S. (1999). Developing communities for the future: Community development in Australia. South Melbourne: Nelson Australia.
Kitnuntaviwat, V., & Tang, J. (2008). Residents’ attitudes, Perception and support for sustainable tourism development. Tourism and Hospitality Planning and Development, 5(1), 45–60.
Lamberti, L., Noci, G., Guo, J., & Zhu, S. (2011). Mega-events as drivers for community participation in developing countries: The case of Shanghai world Expo. Tourism Management, 32(6), 1474–1483.

Latkova, P., & Vogt, C.A. (2012). Residents’ attitudes towards existing and future tourism development in rural communities. Journal of Travel Research, 51(1), 50–67.

Lee, C., Kang, S.K., Long, P., & Reisinger, Y. (2010). Residents’ perceptions of casino impacts: A comparative study. Tourism Management, 31(2), 189–201.

Lee, C.K., Song, H.J., & Mjelde, J.W. (2008). The forecasting of international Expo tourism using quantitative and qualitative techniques. Tourism Management, 29(6), 1084–1098.

Lewis, J. (1998). A rural tourism development model. Tourism Analysis, 2, 91–105.

Lorde, T., Greenidge, D., & Devonish, D. (2011). Local residents perceptions of the impacts of the ICC Cricket World Cup 2007 on Barbados: Comparisons of pre and post games. Tourism Management, 32(2), 349–356.

Milman, A., & Pizam, A. (1988). Social impact of tourism on central Florida. Annals of Tourism Research, 15(2), 208–220.

Nepal, S. (2008). Residents’ attitudes to tourism in central British Columbia, Canada. Tourism Geographies, 10(1), 42–65.

Nunkoo, R., & Gursoy, D. (2012). Residents support for tourism: An identity perspective. Annals of Tourism Research, 39(1), 243–268.

Nunkoo, R., & Ramkissoon, H. (2011). Developing a community support model for tourism. Annals of Tourism Research, 38(3), 964–988.

Pizam, A. (1978). Tourism’s impacts: The social costs of the destination community as perceived by its residents. Journal of Travel Research, 16(4), 8–12.

Reid, D.G., Mair, H., & George, W. (2004). Community tourism planning: A self-assessment instrument. Annals of Tourism Research, 31(3), 623–39.
Ritchie, B.W., Shipway, R., & Cleeve, B. (2009). Resident perceptions of mega-sporting events: A Non-host city perspective of the 2012 London Olympic games. Journal of Sports and Tourism, 14(2/3), 143–167.

Ritchie, J. (1984). Assessing the impact of hallmark events: Conceptual and research issues. Journal of Travel Research, 22(1), 2–11.

Roche, M. (1994). Mega-events and urban policy. Annals of Tourism Research, 21(1), 1–19.

Schulenkorf, N. (2010). Community empowerment through sport and events: A conceptual framework for sport-for-development projects. Global Events Congress, Leeds, UK.

Sevgin, A., Peristianis, N., & Warner, J. (1996). Residents’ attitudes to tourism development: The case of Cyprus. Tourism Management, 17(7), 481–494.

Stronza, A., & Gordillo, J. (2008). Community views of ecotourism. Annals of Tourism Research, 35(2), 448–468.

The Independent (2012, 29th March 2012). Passenger numbers up at rail stations. Retrieved 17th May 2012, from http://www.independent.co.uk/news/uk/home-news/passenger-numbers-up-at-rail-stations-7600328.html
Toohey, K., & Veal. A.J. (2000). The Olympic games: A social science perspective Wallingford: CABI.

Tosun, C. (2002). Host perceptions of impacts: A comparative tourism study. Annals of Tourism Research, 29(1), 231–253.

Turner, J. (1986). The structure of sociological theory. Chicago: The Dorsey Press.

Zhang, Z., Ye, Q., Law, R., & Li, Y. (2010). The impact of e-word-of-mouth on the online popularity of restaurants: A comparison of consumer reviews and editor reviews. International Journal of Hospitality Management, 29(4), 694–700.

Zhou, Y., & Ap, J. (2009). Residents perceptions towards the impacts of the Beijing 2008 Olympic games. Journal of Travel Research, 48(1), 78–91.

PAGE  
11

_1259151091.unknown

